SPEAKER BIOGRAPHY


Ronald Paul Hill, Ph.D.

Author of Pearls along the Path: Lessons for Living a Life with Passion, and Surviving in a Material World: The Lived Experience of People in Poverty; Robert J. and Barbara Naclerio Chairholder at the Villanova School of Business; formerly founding dean of the College of Business at the University of South Florida St. Petersburg and Bank of America Professor of Corporate Social Responsibility; and founding dean of the Pamplin School of Business Administration at the University of Portland in Oregon and the Rev. John B. Delaunay, C.S.C. Professor of Social Responsibility; additional faculty appointments include Cornell University, George Washington University, and American University.
Ron Hill is globally recognized for his unique and engaging style of presentation on issues that include the triple bottom line of corporate social responsibility (financial, social, and environmental), dynamic leadership opportunities for 21st century executives, management  challenges of the coming generations, and mentoring women for personal and professional success.  He has been named one of the most prolific and influential authors in the field of marketing, having penned over 150 articles, review papers, and books.  He was selected by the United Nations to speak on behalf of disadvantaged consumers at universities and corporations around the country. 
Dr. Hill provides consultation to a number of associations, government agencies, nonprofit organizations and major corporations.  Current and former clients include AT&T, Proctor & Gamble, Sallie Mae, National Association of Home Builders, Federal Trade Commission, Oregon Attorney General’s Office, Wisconsin Department of Justice, Honeywell, and Saatchi & Saatchi.  Ron also presents his insights to corporate and association audiences such as Proctor and Gamble, National Education Association, American Society of Association Executives, Commercial Real Estate Women, Utility Executive Leadership Institute, International Council of Shopping Centers, United Nations Association, Promotional Products Association International, and Club Managers Association of America.

Ron is an expert commentator to local and national media, with interviews at World Net (broadcast internationally through USIA), WTTG, WWDC, WRQX, WJLA, and the Washington Post in Washington, DC, WMCA and WNBC in New York, KTAR in Phoenix, AZ, WMWS in Miami, FL, WTKN in Pittsburgh, PA, WHYY in Philadelphia, PA, Lincoln Star-Journal in Lincoln, NE, Chicago Tribune, KATU, KPTV, KGW, KXL, KEWS, KOIN, KBOO, KPDX, KEX, KINK, NW Cable News, Eugene Register-Guard, Oregon Business, Columbian, and the Oregonian in Portland, OR/Vancouver, WA, Fox-13 and St. Petersburg Times in St. Petersburg, FL, Mutual Broadcasting Network, National Public Radio, Post/Newsweek TV, Cable News Network, Associated Press, and American Journal.
Ron Hill is an avid cyclist who averages more than 150 miles a week and has practiced the martial arts for over four decades.  He lives in Exton PA with his wife Noel, and his golden retriever Toby.
Cutting-edge Presentations:

 New for 2011:

You Can Walk-the-Walk but Can You Talk-the-Talk?   
A surprising number of executives today lack the necessary training to give a world-class presentation before audiences that vary in size from a full boardroom to a standing-room-only auditorium.  Most of us follow scripted advice from earlier instruction about eye contact, visual aids, humor, etc.  However, we often fail to recognize the most important ingredients such as establishing a trusting relationship with an audience through satisfying conversation.  This presentation turns a funny but critical eye to everything from our preparation, introduction, delivery, and closing in order to advance our skill set without unnecessary time and effort.  Everyone in attendance will learn how to magnify their innate interpersonal charisma through gestures, facial expressions, timely and humorous remarks, movement, support materials, expertise, and command so that we may drive home our most important points in a compelling fashion.  If you ever present ideas before customers, clients, employees, board members or other important stakeholders, you will benefit greatly from these easy-to-implement lessons.
Managing and Motivating During Difficult Times
Most people, regardless of their skills and abilities, seem able to perform reasonably well during good times.  But how do we cope when a downturn occurs? Doomsayers tell us that nothing can be down, and we just need to weather the storm, but they are wrong and their words and deeds may just exacerbate the situation.  What separates the very best from these ordinary managers is the capacity to make good things happen despite roadblocks such as economic calamities, natural disasters, exit of key employees, loss of profitable customers, etc.  This talk is designed to give people the tools necessary to proactively deal with the good, the bad, and the ugly that manifests when misfortunes impact our firms.  We learn how to inoculate employees so that they are willing to persevere, to have difficult conversations that are satisfying to both parties, to find the hidden gems and potentialities in a sea of perceived failure, and to manage up, down, and all around the organization to create the best possible future.  These lessons will get us through the most vexing times and lay the groundwork for the positive future around the corner!
Pearls Along the Path for You and the People Around You

Our lives are often complex as we navigate the web of personal and professional relationships that make up our community of family, friends, and colleagues.  Too often we feel guilty for selecting one event over another, and there never seems to be enough time to try something new in our lives.  As the years pass, we may wonder how the many different circumstances came together to get us to this particular place.  This talk gives us the license to stop, take a breath, and examine our priorities and current paths.  We will learn how to process the role responsibilities that go along with our most important “selves,” and create a hierarchical ordering that will allow us to reach our greatest career potential without compromising other essential aspects of our lives.  We may come to understand that it is not necessarily about changing the nature of our journeys but more about appreciating all that we have and ensuring that we make the most of our current lives.  These lessons help us become better family members and friends as we strive to excel at our professional responsibilities.
Continuing Favorites for 2010-2011

The Challenges and Opportunities of Managing Across Generations

This talk provides a somewhat comical yet somewhat critical look at Generation Y, the largest cohort ever to enter the workforce other than the baby boom generation.  Born between 1979 and 1994, this cohort primarily is the progeny of boomers who removed from these young people many of the competitive obstacles and financial constraints they faced.  The implications for managers as they enter the workforce are staggering.  Just imagine an entire army of young workers raised on “noncompetitive” sports where the emphasis is on input/play over output/winning.  While self-esteem may rise for the collective, are these same children ready for adult roles based on performance?  One outcome is the demise of social benchmarking that allows individuals to accurately assess their abilities relative to their peers.  Instead, for the new generation each person is the only relevant comparison, and that person’s needs are the only real necessities both personally and professionally.  Solutions to this looming HR crisis are provided based on his article titled, “Managing across Generations in the 21st Century: Important Lessons from the Ivory Trenches.”  (Lai.generations.ronhill.pdf)
Corporate Social Responsibility: Good Business Practice or Philanthropy Gone Bad?
Today’s news is filled with examples of organizations gone astray as a result of poor or improper leadership.  How could this predicament have occurred in so many well-respected firms?  This talk presents a novel rationale based on the movement away from human-centered values toward technology-centric decision-making.  The solution requires a firm-wide examination of its core values and a refocusing of attention on serving the needs of key constituencies.  Unfortunately, many organizations select their philanthropy or social agendas without reference to their mission or strategic goals and objectives.  As a result, they may end up hurting themselves with stakeholders such as consumers who look at their activities with confusion or suspicion.  This presentation provides an overview of effective CSR programs and how to implement them within any organizational environment.  The activities of the most socially responsible global organizations provide some excellent examples.  Please see the attached article titled, “Corporate Social Responsibility: An Examination of Individual Firm Behavior” for additional details. (lai.csr.ronhill.pdf)
Women Leading and Leading Women: Ensuring Personal and Professional Success
Following the modern gender revolution of the 1960s, organizations of all varieties experienced an influx of talented and dedicated women.  However, many were unprepared for the very real differences that define professional as well as personal success for female versus male employees as they evolve throughout their careers.  As a result, some women are relegated jobs below their potentialities, others remove themselves temporarily or permanently from the workforce, and a notable number sacrifice their home lives to meet traditional job expectations.  Such no-win situations often have resulted in unnecessary amounts of stress that could have been avoided with proactive and enlightened leadership focused on organizational goals and objectives rather than procedures and policies.  This presentation provides a new way of thinking about gender differences that seeks to maximize the benefits of having exceptional women in firms while simultaneously allowing them to live fulfilling personal lives.  A new concept coined by the speaker involving “selves” management is introduced and ways to integrate it into the organizational culture are provided.  Please see the attached article titled, “The Multiplicity of Selves and Selves Management: A Leadership Challenge for the 21st Century” for more details.  (lai.selvesmanagement.ronhill.pdf)
Dynamic Leadership in the New Millennium
A summary of his best presentations, this talk provides challenges for managers as this millennium takes form.  For example, understanding the 21st century consumer has changed dramatically as a result of shifting demographics, modifications in media usage, and generational differences in experiences and attitudes.  Additionally, inter-generational management requires new leadership in the workplace for the first time since the baby boomers donned their bellbottoms, requiring adjustments to every facet of employment from hiring to evaluation to firing.  Finally, self-management and the multiplicity of personal and professional roles played by female employees presents both opportunities and threats for organizations hoping to recruit and motivate some of their most valuable employees.  The strategic use of technology can help solve these dilemmas but real obstacles must be carefully avoided.  Solutions are provided based on his article titled, “The Compassionate Organization in the 21st Century.” 

(lai.compassion.ronhill.pdf)
Audience Reactions:
“Ron has an engaging and entertaining style.  Could have listened to him much longer.”

“Great seminar, outstanding speaker.  Have him back!”

“Ron was entertaining and helped to identify some issues I hadn’t thought of before, but will become important for all of us.”

“Ron Hill – Terrific presentation skills and good message.  Could hear from him again.”
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